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The development of small enterprises has played an important role in 
developing economy in our country. However, micro and small enterprises lack of 
development fund so that it is hard for those enterprises to receive bank loans, the 
financing problems of micro and small enterprises have been important factors 
which restrict their development.China has proposed a series of fiscal and taxation 
policies to support the development of micro and small enterprises, in addition, 
Chinese commercial banks have tried to increase investment in human, physical and 
financial resources to explore wider spaces in micro and small businesses, credit 
policies facing to micro and small enterprises have implemented gradually, some 
banks, especially small and medium banks have gathered precious experience in 
innovating financial products and services of micro and small enterprises.When 
exploring and innovating credit products and services of micro and small enterprises, 
Bank of Huzhou started by transferring operation concepts, innovating management 
models, adjusting the organization structures and formulating development strategies. 
Because of its constant improvement on service levels and its supports for 
developing micro and small enterprises, Bank of Huzhou has made 
gratifying achievements in improving micro and small enterprises’ service qualities 
as well as service levels. However, there are still some problems existing. The paper 
focuses on researching and analsing the credit and loan marketing problems of micro 
and small enterprises, it also presents marketing development ideas for Huzhou local 
enterprises. To combie the local economic situation with Bank of Huzhou, the paper 
has done researches on loan guarantee ways, the system of credit level, 
organizational structures and risk management. The aim of the paper is to find out 
credit products and services marketing strategies of Bank of Huzhou. 
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